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Disclaimer

Any"forward-looking"statements,within the meaningof Section27A of the SecuritiesAct of 1933and Section21Eof the SecuritiesExchange
Act of 1934, containedherein, includingthoserelating to TriMas’business,financialcondition or future results,involverisksand uncertainties
with respect to, including,but not limited to: severity and duration of the ongoingcoronavirus(“COVID-19”)pandemicon our operations,
customersand suppliers,as well as related actionstaken by governmentalauthorities and other third parties in response,eachof which is
uncertain,rapidlychanginganddifficult to predict; generaleconomicandcurrencyconditions; materialandenergycosts; risksanduncertainties
associatedwith intangible assets,including goodwill or other intangible asset impairment charges; competitive factors; future trends; the
Company’sability to realize its businessstrategies; the Company’sability to identify attractive acquisitioncandidates,successfullyintegrate
acquiredoperationsor realizethe intendedbenefitsof suchacquisitions; information technologyandother cyber-relatedrisks; the performance
of subcontractorsandsuppliers; supplyconstraints; marketdemand; intellectualproperty factors; litigation; governmentandregulatoryactions,
including,but not limited to, the impactof tariffs, quotasandsurcharges; the Company’sleverage; liabilitiesimposedby debt instruments; labor
disputes; changesto fiscaland tax policies; contingentliabilitiesrelatingto acquisitionactivities; the disruptionof operationsfrom catastrophic
or extraordinaryevents,includingnatural disastersand public health crises; the potential impact of Brexit; tax considerationsrelating to the
Cequentspin-off; the Company’sfuture prospects; andother risksthat are detailedin the Company'sAnnualReporton Form10-Kfor the fiscal
yearendedDecember31, 2019and in the SecondQuarter2020report on Form10-Q. Theserisksanduncertaintiesmaycauseactualresultsto
differ materiallyfrom thoseindicatedby the forward-lookingstatements. All forward-lookingstatementsmadehereinare basedon information
currentlyavailable,andthe Companyassumesno obligationto updateanyforward-lookingstatements,exceptasrequiredby law.

Forward-Looking Statement

Non-GAAP Financial Measures

In this presentation,certain non-GAAPfinancial measuresmay be used. Reconciliationsof these non-GAAPfinancial measuresto the most
directly comparableGAAPfinancialmeasuremaybe found in the Appendixat the end of this presentationor in the earningsreleasesavailable
on the Company’swebsite. Additionalinformationisavailableat www.trimascorp.comunderthe “Investors”section.

Pleaseseethe Appendixfor detailsregardingcertain costs,expensesand other amountsor charges,collectivelydescribedas“SpecialItems,”
that are included in the determination of net income,earningsper shareand/or cashflows from operating activitiesunder GAAP,but that
managementbelievesshouldbe separatelyconsideredwhenevaluatingthe qualityof the Company’scoreoperatingresults,giventhey maynot
reflect the ongoingactivitiesof the business. Managementbelievesthat presentingthesenon-GAAPfinancialmeasures,adjustingfor Special
Items, provides useful information to investors by helping them identify underlying trends in the Company’sbusinessesand facilitating
comparisonsof performancewith prior andfuture periods. Thesenon-GAAPfinancialmeasuresshouldbe consideredin additionto, andnot asa
replacementfor or superiorto, the comparableGAAPfinancialmeasures.
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58%

26%

16%

As of 6/30/20, TrIMasreported LTM Sales of $741.7 million, Adjusted EBITDA(1) of $149.7 million, 
or 20.2% of sales, and Net Debt of $230.0 million. 

Packaging

Aerospace

Specialty Products
ÅWelding & HVAC
ÅMedical
ÅMilitary 
ÅIndustrial
ÅOil & Gas

ÅBeauty & Personal Care
ÅHome Care
ÅPharmaceutical & 

Nutraceutical
ÅFood & Beverage
ÅIndustrial

ÅCommercial Jet
ÅMilitary & Defense
ÅBusiness Jet

ÅStrong Brand Names
ÅDiverse End Markets

ÅInnovative Product Solutions
ÅExceptional Cash Conversion

TriMasOverview

LTM Sales % by Segment 



TriMasGrowth Strategy
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Leveraging Our 
TriMas Business Model
to Drive Performance

TriMas unleashes value across our portfolio of businesses through...

Relentless Commitment 
to Cash Conversion

Accelerating Organic 
Growth through 

Innovation

Enhancing Growth 
Through Strategic 

M&A

1
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Disciplined approach to capital allocation and maintaining a strong balance sheet. 



ά²ƘŀǘΩǎ bŜȄǘέ:  2021+ Value Drivers
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Disciplined approach to capital allocation and prior actions position TriMas for long-term value creation.

1. Accelerateorganic growth in dispensingand closure products given new
globalseculartrendsin personalhygieneandcleaningapplications

2. Positionchallengedbusinessesfor early wins from future operating leverage
gainsresultingfrom 2020realignmentactions

3. Enhancegrowth throughM&A, focusedin PackagingandAerospaceplatforms

4. Continueto return capital to shareholdersthroughsharebuybacks

5. Maintain strong balance sheet, liquidity and cash generation to execute
TriMasΩGrowthStrategy

New compelling value drivers have emerged as a result of the pandemic, while prior 
ǾŀƭǳŜ ŘǊƛǾŜǊǎ ǊŜƳŀƛƴΧ



New Secular Growth Trends in Packaging
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[ŜǾŜǊŀƎŜ ¢ǊƛaŀǎΩ tŀŎƪŀƎƛƴƎ DǊƻǳǇΩǎ ǇƻǊǘŦƻƭƛƻ ƻŦ ǇǊƻŘǳŎǘǎ ƛƴ ŀǇǇƭƛŎŀǘƛƻƴǎ ǿƘƛŎƘ ŜƴƘŀƴŎŜ 
cleanliness and help fight the spread of germs. 

Lotion, soap and sanitizer 
dispensing pumps

Sprayers and dispensers for 
home and janitorial cleaning

Push-pull, flip-top and closures for 
hygiene and cleaning solutions

ÅSales growth of 18% 1H20 
vs. 1H19
ÅStrong order intake
ÅGlobal presence with 23 

facilities in 10 countries



Positioning Challenged Products for Early Wins
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ÅContinuing our 
commitment to product 
and process innovation

ÅContinued capital 
investment to drive 
productivity gains

Rethinking all aspects of businesses in more challenged end markets due to the pandemic. 

Re-engineering production 
approaches given environment

Positioning pandemic impacted product lines for 
operating leverage gains when end markets recover 



Strong Balance Sheet & Disciplined Capital Allocation
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Á Programmatic M&A as part of our overarching strategy to 
augment organic growth

V Successfully completed four acquisitions and one divestiture since 
January 2019

Á Relentless commitment to cash conversion with demonstrated 
success even in challenged markets

V Leverage ratio well below overarching target of <2x

Á Continue to return capital to shareholders through share 
repurchases

V In 2019, repurchased ~2.7% of shares outstanding

V Through YTD Q2 2020, repurchased ~2.8% of shares outstanding

Utilize excellent cash flow to unleash opportunities to create long term value.

TriMas Business Model



Sustainability Initiatives
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TriMasreporting on:

ÅGovernance & Ethics

ÅPeople

ÅEnvironment

ÅProduct Solutions

Launching Sustainability Report during the fourth quarter.

Mono-2e, Single Material Pump



Q & A



Appendix



Additional Information on Non-GAAP Measures
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Unaudited, dollars in thousands.
(1) Adjusted EBITDA is defined as income (loss) from continuing operations plus expense (benefit) for interest, taxes, depreciation,amortization and non-

cash stock compensation, all as adjusted for the impact of Special Items.

Three months ended Six months ended

June 30, June 30,

2020 2019 2020 2019 2020 2019

(15,700)$           18,720$            26,090$            69,140$            (2,580)$             33,270$            

Depreciation expense 8,110                6,300                27,650              22,640              14,770              11,990              

Amortization expense 5,300                4,740                19,410              18,480              10,150              9,370                

Interest expense 4,230                3,490                14,830              13,660              7,810                6,930                

Income tax expense (5,550)               6,070                6,510                15,040              (2,500)               7,310                

Non-cash compensation expense 2,740                1,720                8,090                7,590                4,680                3,040                

Adjusted EBITDA, before Special Items (870)$                41,040$            102,580$          146,550$          32,330$            71,910$            

Adjusted EBITDA impact of Special Items 44,120              890                   47,160              3,540                46,260              3,430                

Adjusted EBITDA(1)
43,250$            41,930$            149,740$          150,090$          78,590$            75,340$            

Adjusted EBITDA as a percentage of net sales 21.7% 22.0% 20.2% 21.0% 20.6% 20.7%

Packaging 35,260$            30,300$            111,180$          107,510$          59,130$            53,960$            

Aerospace 8,850                11,430              41,870              44,040              18,980              21,440              

Specialty Products 4,740                6,270                16,990              23,380              9,130                11,810              

Other Corporate expenses (5,600)               (6,070)               (20,300)             (24,700)             (8,650)               (11,870)             

Adjusted EBITDA(1)
43,250$            41,930$            149,740$          150,230$          78,590$            75,340$            

Income (loss) from continuing operations, as reported

Twelve months ended

June 30,


